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N5 R Here i the key takeaway.

High management power pasitively influences digital transformation by
enhancing risk tolerance and strategic decision-making, but this effect is

Digital transformation is crucial for companies to stay competitive in the modern business moderated negatively by equity concentration and positively by effective

landscape. However, many organizations face obstacles such as organizational inertia, lack external audits, while independent director systems show limited impact.

of unified transformation cognition, and weak top leadership. In this context, this study ‘Additional topics discussed include:

explores the impact of management power on digital transformation, based on the !

approach-inhibition theory of power. The study focuses on Chinese listed companies in EL-T 54

Shanghai and Shenzhen A-share manufacturing industries from 2010 to 2020. The study @ @ nJhUF
reveals that concentrated equity weakens management's power stability, constrains their AMERI T BRERESE BARE
residual control, suppresses power, and undermines the effect of management’s power —

level on driving corporate digital transformation. Furthermore, the study finds that < \ 5
supervision mechanisms have a positive impact on management power. Specifically, the ‘ = Essential Details | | © Findings or Canclusions | | # Visualize Topics |

external audit system proves to be an effective regulatory mechanism, while the
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The Influence of Internal Governance and External Legitimacy on
aEd Greenwashing: A Digitalization Perspective
Environment, Development and Sustainability. (01 Feb 2025)

Digital transformation has become a critical tool for companies seeking sustainable Rpact of Saasiive Snvimomantal Rifarnation discoses on snck pricy
competitive advantages in today’s digital economy. This strategic change process involves
next-generation information technology to embed and combine informatien, computing,
communication, and connectivity into core business processes to create, deliver, and

capture value through business model innovation (Hanelt et al., 2020; Li et al., 2019). Digital Search with Indexing Terms

transformation views data as a powerful resource. It revolves around digital assets,

organizational structure, and growth strategies that revamp business models (Verhoef et al., Find similar documents by searching with key terms.
2019; Chen et al., 2022). Digital transformation holds great significance for enterprises. In bl

the current digital era, the rapid advancement and widespread adoption of technology O strategic management

make it an inevitable trend for enterprise development. It serves as a crucial avenue for O Digital transformation

manufacturing enterprises to boost their competitiveness, adapt to market changes, and
achieve sustained growth (Sarwar et al., 2023). It also focuses on building nimble o
organizational structures that adapt to digital shifts. However, in practice, digital 3
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